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Six brides share  
what made their wedding special

Wedding trends  
made just for you

PLUS: 
The University of Arkansas  

Gymnastics team  
soars to new heights this season

U of A opens new  
Studio + Design Center to 

further arts education

Ring in the New Year with 
Broadway blockbusters  
at Walton Arts Center

Make-A-Wish Mid-South 
strives to meet the needs 

of waiting children
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In 2017, Meredith served as a committee member 
of the Scott Family Amazeum’s UnGala where  
she is pictured running on the oobleck pool

“I like my workload plus the volunteer 
work,” Meredith said, laughing. “I have 
three kids — Will, John and Kate — 
and they were often right there beside 
me helping out on weekends when 
they were little. But all of it is possible 
because of my husband, Andy. He is 
incredibly supportive.”

Meredith knew she always wanted a 
challenging career, and her husband 
decided he wanted to have a business 
that allowed him flexibility so that 
they could balance family life. “It’s 
truly allowed me to do what I do,” 
Meredith said. 

She began to focus on becoming a 
patent and trademark attorney in her 
junior year of college. In 2005, when she 
first began practicing law, she was one 
of only three female patent attorneys in 
private practice in Arkansas. 

Meredith has, without a doubt, made 
an indelible mark on Northwest 
Arkansas just with her skills as an 
attorney. Her expertise has made her 
a sought-after source of knowledge 
for community organizations like 
the Arkansas Small Business and 
Technology Development Center and 
the University of Arkansas Greenhouse 
Outdoor Recreation Program.

“One thing I love about the 
organizations that I work with is how 
there’s so much synergy between 
their missions, the mission behind 
Woman-Run and what I personally 
love about our community,” Meredith 
said. “I can work to support an 
individual’s creativity at the Amazeum, 
help business owners network at 

TheatreSquared and provide a platform 
for women like Robin Atkinson with 
INTERFORM to come talk about what 
her organization is doing to support 
woman-run businesses.”

Many people in Fayetteville have known 
Meredith since she was a teenager 
helping her father, who worked as 
a veterinarian at Stanton Animal 
Hospital. She said she and her two 
younger sisters all worked at the animal 
hospital when they were growing up. 
Her parents, who instilled a strong 
work ethic in Meredith, also helped her 
discover a love of running.

“I started running because my parents 
wanted our family to run together for the 
Hogeye,” she said. “We have four women 
and four men in our family, which was 
perfect for the relay. We prepared and 
then it turned out that both my sisters 
were pregnant for the relay that year, 
so I ended up running six miles. The 
next year I ran my first half marathon. 
My parents are at 30 states for half 
marathons, and I am at 26 states.” 

She now travels with her parents for 
half marathons and said her kids are 
old enough now that her husband 
comes as well. 

It’s really no surprise that running 
comes naturally to Meredith; she seems 
to do everything at full speed. Her 
community involvement philosophy 
is: If I say no, then who will say yes? 
“I support all of these organizations 
because I believe in a better future for 
our community and Arkansas,” she said, 
“and that’s what these organizations 
are working for.” ■
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women
mean
business.

  

Visit wlj.com/woman-run for 
events and information.

WE BELIEVE

We recognize and celebrate the 
critical role of women in our 
community — starting with those 
at WLJ. We are proud to be an 
advisor and advocate for women 
business leaders.

Meredith raised money for breast cancer research 
during the 5th annual Komen’s Ozark BigWig 
campaign in 2019. Photo by Wendy Dunn


